ommercial success is -

for the most part,
anyway - down to spotting a
gap in the market. Some-
times this can be a niche
that others have either not
considered, or have tried but
done badly. Jasmine found
that all-important market,
and did it properly.

Like many specialists, Jasmine
Porschalink UK has its roots in
motorsport. Founder Brian Goff has
long been a keen rally-car co-driver,
and discovered, almost by chance
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between events, that there was a
surprisingly lively market for wheels
for all kinds of Porsches.

Jasmine's mission statement is to
offer what it calls ‘genuine Porsche
parts at genuinely discounted
prices.’” And it delivers the goods,
too, both figuratively and literally. It
is also, from the customer’s point of
view, a refreshingly high-quality
retail experience.

In fact, Jasmine has recently
moved to new premises in a
converted cotton mill in Lancashire.
Walk through the door and you don’t

items including mugs, valve caps
and paperweights.

The waiting area (actually, it's
rather more like a lounge) has
sumptuous leather seats and a
smart coffee table, complete with
free sweets and (of course!) copies
of 911 & Porsche World to cosset
the customer while his or her car
gets a new set of wheels in the
fitting bay just around the corner. As
Brian Goff says, ‘People can come
in here and feel comfortable,
whether they're in an old 944 or a
brand-new 996 Carrera or Boxster.’

A e e e

part-time operation in 1997, with
Brian’s wife Sue (whose middle
name gave the company its name)
handling the day-to-day business
from the family home, while Brian
worked overseas helping to build oil
and gas pipelines. The couple took
the plunge in 1998 to make it a full-
time occupation, and moved to
premises in the small town of
Barrowford in Lancashire.

In the summer of 2002 the
company moved to its current
location just a few streets away in
order to accommodate the ever-
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